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German OTC Pharmacy Market June 2024



Pharmacy Sell-In: Total Market (Turnover MSP)
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Pharmacy Sell-In: OTC Market * (Turnover MSP)
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Stationary Pharmacy Sell-Out: OTC Market * (Turnover MSP)
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OTC sell-out turnover, *excl. Diagnostics in
stationary pharmacies in MSP in m. Euro.
Source: APO Channel-Monitor (INSIGHT Health)
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Mailorder Pharmacies Sell-Out: OTC Market * (Turnover MSP)
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Sell-In vs. Sell-Out: OTC Market * (Turnover MSP)
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OTC Sell-out: stationary and mailorder pharmacies (sales
volume units)
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OTC Sell-out: stationary and mailorder pharmacies
(Turnover rPP)
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Stationary vs. Mailorder Pharmacies: Consumer Prices
Development *
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Stationary & Mailorder Pharmacies: TOP 3 OTC Market
Segments (Pharmaceutical Products/Medicines)

MAT 2024.06
Am.€ 1%
CSP m. €
Top 3 - Stationary Pharmacies
RO5C Expectorants 632,9 -50,6 -7%
NO2B Non-Narcotics And Anti-Pyretics 550,7 2,0 0%
RO1A Topical Nasal Preparations 421,5 19,3 5% E‘;‘t‘;igﬁ.?ﬁ channel-Montor (INSIGHT Health &

Top 3 - Mailorder Pharmacies

RO1A Topical Nasal Preparations 125,4 21,2 20%
RO5C Expectorants 124,0 6,8 6%
NO2B Non-Narcotics And Anti-Pyretics 119,7 10,5 10%
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Stationary & Mailorder Pharmacies: TOP 3 OTC Market
Segments (Non-Pharmaceutical Products/Non-Medicines)

MAT 2024.06
APYm.€ 1%PY
CSPm. €
Top 3 - Stationary Pharmacies
VO6E Enteral Nutrition 235,3 23,2 11%
SO1K Dry Eye Products 223,9 1,7 4%
A12C Other Mineral Supplements 158,6 3,5 2% ;thj:rfé:g chonmetontor (XSiGT Hesth &

Top 3 - Mailorder Pharmacies

AQ7Y Intestinal Health and Immune System Preparations 90,6 14,0 18%
A12C Other Mineral Supplements 84,1 7,3 10%
SO1K Dry Eye Products 78,9 7,6 11%
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Stationary Pharmacies: TOP 3 OTC Products
(Pharmaceutical and Non-Pharmaceutical Products)

MAT 2024.06
CSPm. €
Top 3 - Pharmaceutical Products
Voltaren Schmerzgel 163,9 3,8 2%
Sinupret 152,3 -5,2 -3%
ACC Akut 778 67 8% Source: APO Channel-Monitor (INSIGHT Health)

Top 3 - Non-pharmaceutical Products

BD Ultra Fine 74,5 0,5 -1%
Movicol 66,0 3,7 6%
Thermacare Al5 51,5 2,7 6%

/A
12 18.07.2024 INSIGHTHEALTH




TOP 3 OTC Product Launches (last 12 months until June 2024)

MAT 2024.06

CSP m. €

Top 3 - OTC-Pharmaceutical Products/Medicines

Zamidine 1,4 2023 10
Xylometazolin IVC Pragen NOW 1,1 2023 09
Xylometazolin IVC Pragen GEH 0,6 2023 08

Top 3 - Non-Pharmaceutical Products/Medicines

Oyono Nacht Intens 3,5 2023 08
Folio 1 basic 2,5 2023 08
Folio 2 basic 2,2 2023 09
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Contacts for INSIGHT Health OTC-Services:

Dr. Ralf Kettenbach (Senior Client Consultant OTC)
+49 6126 955-431
RKettenbach@insight-health.de

Yannik Dietrich (Productmanager OTC)
+49 6126 955-667
YDietrich@insight-health.de

Simon Kettenbach (Productmanager OTC)
+49 6126 955-437
SKettenbach@insight-health.de

Sebastian Kohler (Intern OTC)
+49 6126 955-316
SKoehler@insight-health.de

Marvin Wayand (Intern OTC)
+49 6126 955-412
MWavyand@insight-health.de

Team OTC: OTC@insight-health.de
www.insight-health.de

18.07.2024

Kerstin Biittel (Senior Client Consultant OTC)
+49 6126 955-430
KBuettel@insight-health.de

Manuel Horning (Productmanager OTC)
+49 6126 955-661
MHoerning@insight-health.de

Nicole Kleist (Productmanager OTC)
+49 6126 955-352
NKleist@insight-health.de

Kevin Schon (Productmanager OTC)
+49 6126 955-433
KSchoen@insight-health.de

Contact at DatamedIQ-Services:
Sales Services

+49 221 999895-0
Sales@datamedig.com
www.datamediqg.com

Datamed!C
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INSIGHT Health GmbH

Auf der Lind 10 a/3

65529 Waldems-Esch / Germany
T+49 6126 955-0
info@insight-health.de

Ein Unternehmen der

CompuGroup
| Medical

/A
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